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STARTING A COMPANY IN YOUR DORM ROOM:
ENTREPRENEURSHIP PROGRAMS BLOSSOM ON COLLEGE CAMPUSES
DAYTON, Ohio -Surrounded by 13 large boxes in her University of Dayton residence
hall room, Reina Hayes confidently predicts the UD Bottling Co. will have no problem selling 300
unbreakable water bottles emblazoned with UD's logo for $10 each.
"They're really popular on campus. We may order another 100," said the 20-year-old
entrepreneurship major from Bellbrook, Ohio, who's president of the company. "We started
putting up flyers yesterday, and a couple roommates are so excited that they're buying them
already."
The University of Dayton and other universities across the country are finding a market for
what's become one of the hottest majors in business schools: entrepreneurship. At the University
of Dayton, the number of majors has grown eightfold from 10 when the program started in 1999 to
83 this fall.
The story is similar at Northeastern University in Boston, where the number of majors
has leaped from 50 to 250, and at the University of Hartford, where entrepreneurship is the
fastest growing major in the Barney School of Business. At Earlham College in Richmond, Ind.,
alumni are establishing a venture capital fund for graduates to launch enterprises.
"We don't have 30 years and the gold watch anymore. That's why students are interested
in entrepreneurship," said Erik Pages, policy director with the National Commission on
Entrepreneurship, a Washington, D.C.-based public policy group. "This is about having control
over all your options."
In the late 1980s, only a few business schools offered entrepreneurship programs, but now

at least 550 offer courses, according to Pages, who estimates that between 600,000 and 800,000
new businesses start nationally every year.
The UD Bottling Co. is one of seven "microbusinesses" getting off the ground this month
with a $3,000 start-up loan from the University of Dayton's L. William Crotty Center for
Entrepreneurial Leadership. The company owners, all sophomores, develop business plans, set up
inventory and cash control systems and learn about properly pricing their product or service and
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and how to market it. The companies are liquidated in April, with students repaying the seed
money and donating any profits to a local charity.
This year's companies nm the spectrum from an advertising agency that develops
television commercials to the Flyer Frisbee Co., an enterprise that sells tournament-quality
Frisbees. Half of the students are double majors, and about a third come from families that run
their own businesses, according to Robert Chelle, director of the Crotty Center and its
entrepreneur-in-residence. They donate their profits -typically between $800 and $2,500- to
learn the importance of corporate philanthropy.
Although Chelle quipped that entrepreneurship programs are "the Hula Hoop of business
schools," they're no fad.
"The opportunity to own and operate a business in the United States has never been
greater," Chelle said.
"These students have a greater reliance on being independent rather than dependent on
others for their livelihood. They see good people being let go from their jobs because of
mismanagement or a downturn in the economy," added Chelle, who bought and expanded High
Voltage Maintenance Corp. before selling the company to Emerson Electric Co. in 1996.
UD's entrepreneurship major requires 18 credit hours in such specialized courses as "New
Venture Creation," "Financing Entrepreneurial Ventures" and "Entrepreneurial Marketing." In the
sophomore year, the students start companies. By the senior year, they write a comprehensive
business plan for their own start-up company or do a consulting project for a local entrepreneurial
firm. Through a voluntary mentorship program, students are matched with local business owners.
Some students are involved in Flyer Enterprises, a venture that specializes in starting and
operating campus companies that live beyond the end of the academic year, such as gourmet
coffee shops and convenience stores.
"The entrepreneurship program is the reason why I came to the University of Dayton,"
said Reina Hayes, whose family owns and operates the SKH Quest Center, a martial arts school
with a dozen affiliate schools around the country.
"The professors I have are the best of the best. My accounting professor used to own his
own accounting firm. My business law prof is a magistrate. This is not just textbook theory," she
said. "My parents are just thrilled with the quality of education I'm getting here, and the contacts
I'm making."
Hayes, who devotes up to 30 hours at the family business each week on top of her
classwork, plans to open a theatre that specializes in impromptu and vaudeville acts next year.
But not before the UD Bottling Co. sells its stock of water bottles. "I have very
understanding roommates," said Hayes, maneuvering around a living room full of boxes.
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